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EPQTHZH & AITHZH KATAGEZHZ EMTPA®QN

ABnva, 22 Mapriou 2013
[1lpog Tov K. YTTOUPYO
AypoTIKAg AvarrTuéng kai Tpo@ipwy

Otpa: «Zupgwvia pe Tnv Phillip Morris S.A. yia Tnv ayopd Kamrviv eAANVIKAC
TTAPAYWYNC»

270 TAQiolo NG Kar' eTmigacn “avamTuglakic TOMITIKAC”  Ka TTPOCEAKUONC
EMEVOUCEWV a0 TOAUEBVIKA povotrwAia Tou YToupyeiou AypoTikig AvaTrTuéncg
Kal Tpo@ipwy, avakoivwonke PE TUUTTOVOKPOUTIEC KAl ETIONNOTNTES, aTrd Tov idIo
TOV YTTOUPYO, N UTTOYPaQ CUPQWVIag JE TNV TTOAUEBVIKN kaTrvoBiopnxavia Phillip
Morris International Management S.A.,, oo Méyapo Maéipou mapouaia Tou
Aviwvn Zapapd, ota 1€AN Tou PeBpouapiovu.

H cupgwvia auTr, 6TTwg ava@épetal oe dnuoaielpaTa, TepIAapBavel Tn Séopeuon
TNG €V AOYWw eTalpeiag yia Tnv amoppdéenon 1ou 50% 1N eAANVIKAC TTapaywync
KATTVWV avaTtoAikou TUTTou, TNV €éuevn Tpietia 2013 - 2015.

Avnouxia kal gpwriuata Opwg dnuioupyouvTal HETAEU TWV KATTVOTTAPAYWYWV
amo TO Yeyovog 0TI Oev €xel 00Bei oTn dNUOCIOTNTA TO TTAAPEC KEIMEVO TNC
UTTOYPAPEICAC CUNPWVIAC.

O Ymoupydg Aypotikig Avamruéng kai Tpogipwv, ABavdoio¢ Toautdpnc, ©
OTTOIOG UTTEYPAWE TN CUupQwvia, KAvel AGyo yia Tn oOnUacia QUuUTAC oTnv
ATTacX0ANCN Kal TO EI00dNUA TWV TTapaywywv, aAAd ATTOKPUTITEI TIC AETTTOUEPEIEC.

Aev avagépel dnAadny 6T n cupgwvia agopd To 50% POVO TWV KATTVWV
avartoAikou TUTrou (MTracud kai Kartepivng), mou 8a éxouv TrapaxBei cUp@wva pe
IS ApXES Tou 2uoTtAuatog OAokAnpwpévng Alaxeipiong kai 6x1 0To oUVOAO NG
EAANVIKNG TTAPAYWYNC KATTVWV.

Aev avagepel 0T n eTaipeia Philip Morris ayépade 6Aa 1a TrponyoUpeva Xpovia TIC
IOIEG TTEPITTOU TTOOOTNTEG HEOW PECAZOVTWY. ETTONEVWIC QUTS TTOU TTAPOUCIACTNKE
WG TEPAOTIAG ONUATIAG ETTITUXIA YIO TV AYPOTIKN TTapaywyr, dev ival TiToTe dAAO
ATro TN HETATPOTIN TNG MEXP! TWPA SIGHOPPWHEVNG KATACTAONS Ot CUMBOAQIAKN
YEWPYIQ HE TNV ATTOUAKPUVON TWV HECAJOVTWV TIPOC OQEAOC TNC TTOAUEBVIKAC
ETAIPEIQC.

Etiong Oev ava@epovTal o1 TINEG ayopds TWV KATTVWV YIA TA ETTOPEVA XPOVIA TIC
OTTOIEG OIAUOPPUWVEI N eV Adyw eTaIpEia, KABWS Kal WS Ba Yivel n MAOYR Twv
TTapaywywv atmmod Toug oTToiouc Ba ayopaoTolv Ta KATTvd.

EtTeidn:




ATTO TNV UTToYpa®n TG cuppwviag To DeBpoudpio PEXPI Kal oNMEpa Oev €Xel
OnNUOoCI0TTOINGEI TO TTARPES KEIPEVO QUTHC.

ATTO TNV e@apuoyn Tng véag KA n Tapaywyr kamvol otnv EAAGSa EXEl UEIWOBEI
amo Toug 110.000 otoug 23.000 TOVOUC, O APIBUAC TWV KATTVOTTAPAYWYWV ATTo
99.000 oTtoug 13.000 kai o1 KATVEPTTOPIKEG ETTIXEIPAOEIC aTTd 40 OTIC 5, TTOU Kal
auTeg AsiTtoupyouaav we peadalovtec Tne Philip Morris.

EpwTtarai o K. Yroupydc:

1. 2e Tmoieg evépyeieg mpoTiBetal va TpoPei yia TNV evioxuon Twv
UTTOAOITTWYV KATTVOTTAPAYWYWYV o€ 6An Tnv EAAGSQ;

2. Moo akpipwg Ba eival To 6¢eAog yia TOUg KATTVOTTAPAYWYOUC aTrd TRV
UTTOYPAQPEITU CUNQWVIA;

3. Nwg Ba yivel n emAoy] TWV TTAPAYWYWY, TWV OTTOIWV TA KATIVE Oa
amroppo@noel n Philip Morris;

AITHZH KATAGEZIHZ ETPAD®QN
1. Hvutmroypag@eioca cup@wvia pe Tnv Phillip Morris S.A.

O epwTWV BOUAEUTAC

BayyeAnc ATTooToAouU




