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ENQTIRD KOINOQONIKO METONG

EIIIKAIPH EPQOTHXH

ABnva, 10 AekeuBpiou 2012
Mpocg Tnv k. Ynoupyo Toupiouou

Ofpa: ZuoTnuarTika KkaAAIEPYOUHEVO anod TO UNoupyeEio ToupioHoU TO B0AO
TOMIO OTNV TOUPIOTIKN ENIKOIVOVIAKN CTPATNVYIK.

Tov AnpiAio Tou 2012, pepikeg pEPEC dnNAAdN nNpiv TRV NPOKNPUEN €BVIKWV EKAOYWV Kal
TN d810Auon TnG BouAng, n pvnuoviakn kKuBepvnon wAgioe To vouo 4070/2012, o onoiog,
napoTi €1onxen andé To Ynoupyeio Ynodopwv, MeTapopmv Kal AIKTUWV, apOPOUCE Ot HIa
TepaoTia Oeopun pubpicewv pe eEaipeTikG eupl @aocpa. Avaueoa oric diatateic Tou
noAuvopooxediou, To apBpo 187 npoePfAene - unoTUNWdWG, aAAd OTOXEUMEVA - TN
Onuioupyia ToupioTIKNG €Taipeiac marketing pe ouvroun enwvupia «MARKETING GREECE
A.E.» kat cupnpa&n Tou eAANVIKOU Anpociou kal Tou 1I81wTIkoU Topga - dnAadry Tou ZETE.

O1 ouykekpiHeVeG S1aTA&EIG anoTEAOUV 0aPw¢ okavdaio, Ox1 POVO YIa TO XPOVIKO OTUEIO
nou Yn@ioTnkav kai Tnv anoucia onoiacdnnoTte di1aBOUAEUONC UE POPEIC, AAAG Kal AOYW® TNC
EKXWPENONG TNG UAOMOINONG Kal — KUPIWG — Tou oXediaopol Ot 1I8IWTIKA CUPPEPOVTA PEXP! TO
2060! Ev oAiyoig, n diadikacia AnYng ano@Aacewyv o€ €va KOMPIKO TUNNA TNG ENIKOIVWVIAKAC
OTPATNYIKNG TOU TOUPIOHOU €xouv napadoBei Beopikd, ev pinfgp opBaApou, ora peydaAa
10IWTIKAQ CUPpEPOVTA.

Eneidn n enikoivwviakn oTpaTnyikn TOU TOUPIOUOU OQEIAEl va gival eBvikoU XapakThipa
KAl N EKXwPnon auTng anoduVapmVEl TNV AOKNOT NOAITIKAG TOU TOUPIOHOU OTOo BIEBVEC
nAaioio,

Eneidn n ovoraon TnC €V )\oym ETAIPEIAG, ANOKAEIOTIKA 1IDIWTIKWYV, OUWC, cruucpepovrwv
npom)\eoe equvn ouyxuon a@gou Oev 6|EUKp|V|COVTa| TA XAPAKTNPIOTIKG GUTI‘|(; ™NC
OTPATNYIKNG OUTE ANPIoBNTEITAl OUCIAOTIKA N unapxouoa KATaoTaon oToV TOUp|0'|.l0

Eneidn oc I'IEpI050 MEYAANG KAl KATaoTPOPIKNC )\ITOTnTaq, o] uvnpowakeq KUBEPVNOEIC
sxouv UUOTI'||..ICITII(G eniAegel Tnv anagiwon Tou EOT, €iTe PE NEPIKONEC OTOV MPOoUNOAOYIOUO
TOU EITE HEOW TNG HEPOANYIAG TOUG NPOC TA CUNPEPOVTA TOU PEYAAOU KE@aAdiou.

EpoTarar n k. Ynoupyoc

1. Mg Tnv napouoa Ka'rucrraon, noiog @OPEAc nyesital TNCG unoeeonq ™mC
enmowmvnaxnc; o'rpurnlenq, npoBoAn¢ xkxa: marketing ™G XWpac yia Tov
Touplopo, TN OTIYUNR NOU Ol eEaMEﬂq nou exs'rs NPOKAAECEI EXOUV OUCIAOTIKG
akupwoe! TiIG Siata&eig nepi ovoTaong eraipeiac marketing;

2. MEe noiouc anplﬂmq NOCOTIKOUC Kl nouom(ouq Gencrec; NICTEUETE OTI N EKXOPNON
™G 'rouplcrrmnc; npoBoAnc, oTnv onoia eyeic eipaocTe avriderol, eﬁunnpe-ru ™mv
TOUPIOTIKN avantuin, TIC unan'nosu; ™mC msovouq noArrucnq NG X®WPAac Kai TIG

6|unspltp£pelaxe¢;, NEPIPEPEIAKEG KAl TOMNIKEG AVAYKEC TWV TOUPICTIK@OV
NPOOPICH®V;

O epwTWV BOouAguTncC

MixaAng KpiTowtaknc




