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ENDTIKO KOINONIKG METOING

EIIIKAIPH EPQTHIH

27.11.2012
Npog Tnv k. Ynoupyé Toupiouou

, MeTapopwyv ka AIKTUWYV, apopolos os hia

, OX! HOVO Yia TO XpoVviko OnNUEIo
NOU YneloTnkav kai Tnv anougio onoiaodnnoTe OlaBouAeuonc ue POPEIG, aAAd kai Adyw TNC
EKXWPNONG TNC uAonoinonc kai - KUPIWG - Tou oxediacuol o I01WTIKA CUpPPEpovTa HEXPI TO
2060! Ev oAiyoic, n diadikaoig ANYNG anopacswyv oe va KOWBIKO TUNua TNC ENIKOIVWVIAKAC

Eneidn n oloraon TNG &v AOYW E€TAIpEIac, anokA&IoTIKG IDIWTIKWYV, OpwC, OULQEPOVTWYV
NPOKAAeoe elAoyn ouyxuon aQou Jgv Oleukpivilovrai Ta XAPAKTNPIOTIKG auTAC TnC

Eneidn ot nepiodo HEYAANC ka KATAoTPOPIKNG AIrdTnTac, o) HVNUOVIAKEG kuBepvhoeic

EpwTacOe k. Ynoupys

1. Me ™qv napoloa KaTaoTaon, noioc Popeag nysirar TNC unoBeong Tnc
ENIKOIVOVIGKNG oTparnyikic, npoBoAnc xanr marketing Tng xopac Yia Tov
TOUPIOHO, TN OTIYUR nNou o) eGeAIEEIC nou éxeTe NPOKAAEcE! £€XOuv oUCIAOTIKG
aKupwoel TiIG Siataeic NEPI coUOTACNC Eraipeiag marketing;

TNG TOUPIOTIKAG NPOBOANRC, OTNV onoia eyeic cipaore avri®erol, eEunnpere ™V
TOUPIOTIKN avanTuln, Tic anaiTNoEI§ TNC 016voUG noArmikic TNG XWPAG Kai Tic
dianepipepeiaksc, NEPIPEPEIAKEC kal TONIKEG avAyKkeC Twv TOUPRIOTIK®V
NPooPICHDV;

O epwT@V BouAeuTtic

MixaAnc Kpirowraknc




