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-  Owovopikov
- Avantoinc Avrayovietikotitog Yrodopdv Metagopav Kal AIKTUOV

OEMA: Akpifswa oc £ion Pacikic avaykg

Tnv @pa mov o1 ool kol ol CUVTAEELS OTN XOPR HAG CLUPPIKVOVOVTOL
Srapkdc kot To eminedo (wng vroywpel dpapatikd oroTeAel Ko} TEmoidnom, Kol T
enionua ototxeia e EAZTAT xon tng EUROSTAT dev ) Siyevdovv, 611 TNV iow
axpipac mepiodo «mapaddEmey o1 Tipég o ayubd ko Kupinwg 68 pie GEPQ TPOTNG
avaykne cvveyilovv oxavdolmddg va eivarl bymALc.

Souoove pe ™ EUROSTAT xou tnv EAXTAT, n EAAGoa Ppicketar mave
amdé 1o péoo o6po tg EE omg mpéc oe tpbéeuua, mwotd, £idn £vovong Kol
vrodnone. Evdewcticd avaeépovpe avéfoeig ( lovviog 2012- Todviog 2011), avya
9,95%, woui 1,81%, shaidrado 1,28%, Layapn 10,6%, kapég 6,15%, niextpiopog
13,95, netpéharo Bépuavong 15,6%, puowd aépo 13,7%, téhn kuxkhopopiog — SO0
9,7%.

XapoKINPIGTIKT] £Vl KoL 1) IEPITOOT 0T AMVIKT] TIuf TOV YOAGKTOG, KATL
OV omoTVRMVETAL Ko otov Aegiktn Iodtyung Ayopaotiknig Advvaung KatavoAmnti)
(Purchasing Power Parity Index-PPPI), pe v EAAdda vo etvon onpepa n akpotepn
vdpa otnv Evpdmn tov 27, pe avénon 3,9% v 1o pufva Iodvio 2012 oe ovykpion pe
tov Tovvio 2011, evd abpototikd to telsvTaio 800 YXpovie O SEiKTNng KuTaypagel
avodo g tacewe Tov 13,1%.

Q¢ kOpo. ontia yioe v aveEEAeyKTn SLAUOPPMOT TOV THOY EYOVY EVIOMOTEL
evOOOMAKEG ouvaAlaYEC oG meviviadag Eévav kou EAANVIKOV TOAVEGVIKGV
ETMYELPNOEMV TOV KUPLUPYOVV OTNV OYOPd.

Enedfy o £leyyoc g oyopootikfic dvvaung tav EilMvev  ocuviotd
TPOTUPYLKS OPO VIO TV AVAKOUPLOT TOV EVEAMTOV KOWVOVIKGE OuGow®V,

EPOTAOVTOL 0L HPROdL10L VITOVPYOL:




® OFf TOIEC OVYKEKPLPEVES, GSL0AOYNUEVES KAl wpapynuéves evépysies Oa
npofeite O61e vo avriotoynBovv or TipEc mpoidvrov kar ayaddv oto
g1600NpaTIKd exinedo Tov ELRvav;
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Aonpiva Enpotopn

Nikn ®ovvra




