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O¢pa: Tepaotia 1 aviooyia t@v napay®yov edwag Kalapov tng ArttwAoakapvaviag peta

v ano@aor tov ZopPoovAioo g Emkparteiag

H Auttwloaxapvavia eivat o peyalog mapaywyog g emtpansfiag ehdag Kalapwv mg xmpag,
ODPIPETEXOVTAG PE TI0000TO 44% ot oLVOAKI) eyxwpla mapaywyn). Eival pia amo g xopilapyeg
KaAMepyoOpeveg TIOWKieg otov Kapmo tov Meooloyylov kat eopvtepa omyv Att@loakapvavid,

ot PICOVTaG TO OKOYEVELAKO E1000NPA XAMAO®V KAANEQYNTOV TG IEPLOXIG.

H ehd Kahapov mg Attodoakapvaviag alda kat oAoxAnpng g ENdadag draxiveitat amd to
1930 d1eBvag pe v ovopaota Calamata/Kalamata olives. MaAota, Oa mipémet va onpetodet otu
10 1010 T0 ENVIKO Kpdtog pe to ILA. 221/1979, Bwpakifovtag to 1101 t0Te yvwotd brand name
“Calamata olives” otig ayopég 100 e€@TEPIKOD, DIIOXPEDOE PNTA TIG ECAYDYIKEG EMLYEPNOELG VA

eayoov Tig emrpanifieg ehég tng nokiliag Kalapwv pe v ovopaotia aotr.

To 1993, npaypatonou|dnke xkatoyvpwon tov ITOIT pe to ovopa “Eha Kahaparag” / PDO “Elia
Kalamatas”, xdtt moo onpatvet mpoé\evor) tov Ipoiovtog, xmpig va Angbovv v’ oyiv ot coPapég
EMUITWOELG YA TOVG EAIONIAPAYDYODG KAl TIG PETATION TIKEG/ eSaYDYIKEG EMXELPIOELG OANG TNG
XOpag 1mov €xoov ®g avtikeipevo tig ehteg Kalapmv moo dev mpogpyovtat amo tm Meoonvia. To
péyebog tov mpoPArjpatog yivetat eDKoAa avtAnIrto av Angbet v oyiv OTL N IaApaAywy1) eAlag

Kahapov ot Meoonvia dev Senepva 1o 0,33 % g eyxoplag mapaymyng!
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To 2018 xat peta amo peydln avatapayr) mov eixe mpoxAn el oe mapaywyovg KAt eMLyEPr|0eLg
Kat otig debveig ayopeg , exdobnke n v’ app. 331/20735/26.2.2018 Ynoopyikr) Ano@aot) oo
pOOple To ev AOY® CNTNPa, EMTPEIOVTAG TV £§AY®YT] TOV EPHOPIKAOV TOMNOV TOV EMTPAIE(LOV
eAlwv g nmowkiliag “Kalapov” pe v xabepopevn katr Oesopobetnpévn ovopaoia tovg
“Kalamata Olives” (avepyopeveg oe ave tov 73.000 Tovev etnoimg), 0Onwmg ermong kat tv dwabeon
xopig xaveva npoPAnpa xat too epmnopikov tomov [TOIT “EAa Kalapatag” / PDO “Elia
Kalamatas” (pe v napaywyr) tovg va avepxetatl poAig oe 277 tovoog etnoing). Me tov 1pomo
avto, ooveyiotnke kavovika 1 eSaywyn eAtag Kahapwv wg Kalamata olives, onwg emtong xat n
eSaywy1) ITOIT ehtag Kahapatag wg PDO “Elia Kalamatas”, yopig va Oiyovtat ta oopgpepovta
Kapiag mevpdg.

Onwmg ®oT000 €ylve YV®OTO OOPP®OVA He Ta Onpootevpatd, o ZopPoovAo mg Emxpatetag pe
AIIo@Aot] TOL AKLPOVEL TNV YTIouPYKr) Antogaot) Tov 2018, pe anotéAeopa ot e€aywyeig tng edag
Kalapov va pnv popoov ma va ypnotponotovyv v ovopaoia “Kalamata olives”, peta ano 90

XpoOvia oovaAlaywv pe avty) v ovopaoial

Ot ovveneleg avapévovtat eplaltikeg. Me ta véa dedopeva, ot eANANVIKEG e§aYDYIKEG EMLYELPTOELG
g ehdag Kahapwv -mnv t@v Meoorviov- odnyovvtat oty Kataotpo@t), agov 0a armokAelotoov
aro Tg ayopég TOL e§OTEPIKOD OOV TO MPOIOV TOVG £iVAl YVMOTO HE ODYKEKPIHEVT] OVOHAOLdL.
Aappavovtag paiiota o’ oy ot 1) eSaymyr) g ehtag Kalapav amogépet ot yopa £é00da avm
TV 200 eKaToppLPIOV EVP® ETNOLMS, OL OIKOVOHLKEG OLVENELEG ayYi{ODV OX1 HOVO £va MIPOTOV Ki
évav kAado, al\a oAoxAnprn TtV elAnvikr) owovopta. Tavtoxpova, diveratr tepdotio
AVTIAYDVIOTIKO TAEOVEKTNPA O MAPAY®YOLG TPitav xwpov (Atyomtog, Tovpxia, k.a.) Kat
wlattepa otig ayopeg TV Tpltav ewoaynykov xopov (HITA, Kavaddg, Apafikeg xopeg x.a.),
onov Oev toyvoov ot Kowotikot Kavoviopot xat omoo e§ayetat mepimoo to 40% tng eAAnVikng
napay®yns. Tovto 6101t ot napaywyol 1oV eAdoNapay®@ylK®V dviay®dvioTpdV XOPOV aoT®yV,
eKpetalAenopevol v eANAnViki) ovopaoia, Oa prropody va epropedovTal KAVOVIKA Td IPolovia
Toug pe v ovopaoia “Kalamata olives” xwpig xkapia oovénela, eve oto eNAnviko mpoiov 0a
anayopevetat va eaybet otig debveig ayopég pe v ovopaocia avt).

Otnapaywyol g AttwAdoakapvaviag odnyovvtat oe adegodo. H tomxr) kowevia Ppioketat oe
avaPpaopo kat n Tomxr) avtodloiknon ek@padel v EVIovn avnoovyid g yid Toug Iapaymyong
mg eAdwdag Kalapov. To Ymovpyeio Aypotikrig Avamrodng xat Tpo@ipwv emPdiietat va
avalapet apeca dpaon ya v emniiovor) tov npoPAnparog. Evog nmpoPAnpatog oto omoio £xet
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oovTeleoeL TO 1010 To Anpooto, 001 y®VTAG AIIo T pid TOLG IAPAY®YOLS eIl OeKAETIEG Ot ECAYDYEG
pe v ovopaoia Kalamata olives xat ano v dA\n mpoPaivovtag oe eveépyeleg avayvmplong
ovopaoiag MpolovImV xmpig oxedlaopo KAt X®Plg CLUVLIOAOYIOHO TOV OLVEINEI®V KAl TV

IPAYPATIK®V oLVONK®V g ayopds.
Katomv avtov epotatat o appodiog Ymoopyog:

1. 2emoteg apeoeg evepyeteg Oa mpoPet To YIovpyelo yia TV Ipootacid Tov Iapay®ymov g
ehag Kalapwv oty Att@loakapvavia, oo eivatl Ipotn DaveAAadikd oty Iapaymyn
ehtag Kalapaov al\d xat oe OAOKANP1) T XOPJ, AIIEVAVTL 0Td 0e00HEVA ITOL OLAPOPPDVEL
n amnodgaor) oo XTE;

2. Tlwg Ba anoxataoctabet i dovatomta tov EAMveov napayoymv Kat enyelpr)oemy Ioov
eSayoov edta Kahapov/KALAMATA va xpnowpomowovv tv ovopaoia “Kalamata

olives” otig e§aywyeg Tovg, ONmG Ipattovy ta tedevtata 90 xpovia;
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