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NnPOX
TON k. NIKOAOMNOYAO NIKOAAO
BOYAEYTH AXAIAZ

OEMA: Aiaxpoviké mAfjyua yia v oikovopia rwv O[T mepioxdv rapaywync
YAUKWV Kpaoiwyv, o diTAaciaoudg rou E.@.K., emirakrikii n avaykn
peiworn¢ rou

A&16TIuE KUpIE BouAguTqd, |
i

O emmTwoelg Tng empBoAig Tou E.®.K. oTo Kpaai gival yvwaTég kal agopouv
1600 TNV algnon TNG TTAPAOIKOVOUIAG GTOV AUTIEAOOIVIKG KAGBO TnG XWpag, 600 Kal
TNV OPVNTIKN TTOPEia TwWV OUVOAIKWY dnUooiwv €008wv WETA TNV £@apuoyr) Tou
p6pou.

SelTepn poipa avaAOyeg iowg Kal TTIO BUCHEVEIG ETIITITWOEIS YIa Wia GAAN katnyopia
oivwv atnv omoia o Edikog Pdpog KartavaAwang autridnke to 2010 kata 100%) eviég
TECOAPWY UNVWV, EKTOTTICOVTAG OUCIAOTIKA Ta TIPOIGVTA QUTE amTd TNV €AANVIKH
ayopd, UTTEP KUKAOQOPOUVTWY TTPOIGVTWY AyvwoTng KAT@ Kavéva TroidTnTag Kal

\
H BapunTa Twv emmtwoewv g empBoArg Tou E.P.K. aTo kpaoi, éxel 910& (o]
TTpoéAEUONG.

OIVOTIAPAYWYOUG aVTAYWVIaTPIEG XWPES, Eival O TOPERS TTAPAYWYRG YAUKWY Kpa-

Av évag Topéag Tng ovikig Trapaywyng Tng EAAGSag avayvwpiletal a#vé TIg
olWwV, 1IBIAITEPA AUTWY TTOU I IGTOPIO TOUG XAVETAI OTa BAON TwV QIVWV.

Ta pe TNpooTtareuouevn Ovopacia MpoéAeuong (M.O.MN.) YAUKG Kpaaid (6TTwg
g Zapou, Tng Arjuvou , 1o pooyxdro Pédou, 10 yooxato Piou, To pyooxdro Marpwv
kar n Maupoddevn Matpwv atoteholv kal avayvwpifovial wg Kopugaia TPoidvTa
OTNV KATNyopia Toug, ¢ TTayKOGHIO ETTITTEDO.

Eva e&’ioou onuavriké xapaktnpioTiKG TNG TTAPAYWYRS Twv cpnploiuévwv
YAUKWY Kpaaiv TG Xwpag pag, eival 6T oTnpidouv OIKOVOUIKA TIG TOTTIKES KOIVWVIES
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OTIG OTIOIEG TTApPAyovTal, OTIG TIEPIOCOTEPEG ATIO TIG OTIOIEC TO AUTTEAI EKTOC TWV
aAMwv atroTeAei povokahAIépyeia.

H oTpatnyikn yia 1o marketing kai branding Tou eAAnvikou kpagiol eTre@uUAate
Hia 1IDIaiTEPN OIVIKI) OVTOTNTA YIa TA YAUKG KPAGCIG OTNV APXITEKTOVIKA TNG TIPO OANG
Tou eAANVIKOU Kpaaiou oTig Siebveig ayopég, TTap” GAa auTtd Spwg To EAANVIKG KPGTOC
QVTIUETWTTIOE Ta TIPOIOVTA QUTA PE QUATNPA EICTIPAKTIKA AOYIKA SITTAACIGJOVTAC TOV
E.®.K.. H adgnon auth dev eixe kapia ouciaoTikr amédoon ota dnudaia é0oda,
agoU n Tapaywyn Toug eival pikpr, €XEl TOTTIKG XAPAKTHPA Kal i opoAdyna TOUG
Baailetal oTnV TIEPIEKTIKGTNTA TOUG O€ AAKOOA (Gvw Twv 15% vol) ,e€opoitwvov ag 1a
HE Ta «OKANPAa» aAkooAoUxa TToTd.

Ta yAukd kpaoid Tng EAAGBag, émecav B0PATA OTIG  £UKOAEC TTPAKTIKEC
avgnong Tou E.Q.K. Twv aAkooAoUXwv TIOTWV, TIpokelpévou 10 2010 va
«IkavoTroinBolv» ol amaITioelg Twv  daveloTwv TG EAAGSAG avTipeTwmidovTag Tnv
KOTaVAAWOT TOUG GpoIa PE QUTAV TOU ouiokI, TNG BOTKAG kai Tou TZiv.

Opwg amé 10 2010 o1 TTapaywyoi TNV KPACIWV autwv, TIoU Eival Kbpiwg
OIVOTIOINTIKOi  CUVETQIPIOHOI, a@’evlg avTiyeTwtrifouv coBapd TpoBAfuara otnv
ETWTEPIKN ayopd &§’ aitiag Tou SitAaciacpoy Tou E.®.K., ue amotéAeoua 1o pepidio
ayopdg Toug va  KataAdBouv apQiBoAng ToidTnTag TrPoIdVTa, aQ’eTépou
emBapUVBNKe n e§aywyikn Toug SpacTnEIOGTNTa AGYW TOU UTTEPUETPOU KOOTOUC TWV
EYYUNOEWV TTOU aTTaitouvTal KOTd T METAQPOPA TWV TTPOIGVTWY QUTWV.

Molpaia o1 ovotTapaywyoi avamrpooavatolicav TNV TApaywyf Toug Ot
gnpoug oivoug, BUWG éva BUVAUIKG KOMUATI TNG EAANVIKAG I0TOPIOC Kal oIvoTIapa-
YWYNg @Bivel, Xwpig oucIaoTIKG kavéva OQeAOG yia Ta KPATIKA é00da.

Eival ouveTrig emikaipo, Twpa TTOU UTTApXEl TPORANUATICHOC YIA TOV
E.®.K. oTo kpaoci, omoieodnimore egeAifeig va ouptrepiAdBouv kai Tov E.@.K.
TWV AeyOUEVWYV EVOIAUECWVY TTPOIOVTWY OTA OTToId AVIKOUV o1 oivol Aikép (Vin
de liquer) ka1 o1 oivor yAukeig @uoikoi (Vin doux naturel) Tng xwpag pag, pe

emravagopd Tou E®K orta mpoidvra autd ota emitreda rou 2009. |

kpaoiwyv, eivar n avaykaia ouvlrikn OXI pévo yia v avdmruén e
auITEAOOIVIKNS ayopdS, aAAd kai Tnv avdoxean TG ocuppikvwong .

O apteAooivikog KAGBOG TeAika atroTeAei GAAO éva dpvnTIKG TTAPASEIVHG TWV
TTOPAYOUEVWV ATTOTEAEGUATWY TNG UTTEPUETPNG POPOAGYNONG, TTou oav PETPO Ol
povo dev oupBdaMAel oty peyéBuvon eveg KAGBouU, aAAG Tov aTrodIapBpwVEl

H xarapynon rou E®K oro kpaoi kai n ysiwon rou E.®.K. twv yi{(wv
TauTéxpOVA.
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