Ealain L L bl Erp b U L B AL Rt TR e e s o L e b L Sl o

lIpog to lipoedpeio tTng BouAng twv EAAfvwv

ANAPQOPA
['a Tov k. Ytoupyo Avantuing & Avraywvietikdtnrac

Ofpa: «Eviaia Ty Bidiou»

O BovAgutig A’ ABnvwyv, Nikfjtag KakAapdvnc, katadétel avVaPopd& TNV
emiatoAn s Evwong EAAnvikot BiAiov (ENEABI) mpoc tov UTTOVPYO
Avartung kat Avtaywviotikdmrag, Koot Xatl{nddaxm, oxeTIkd pe TV
dlatnpnom kot StvAagn g Evialag Tiunc BiBAiov.

Zuvnpupéva oag vtoBdAovpe To oXeTIKO £yypago.

AOnva, 04/02/14

O xatafstwv BovAisvTiic

Nucntag KakAapdvnc
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ENQXIH EAAHNIKOY BIBAIOY
ASSOCIATION OF GREEK PUBLISHERS AND BOOKSELLERS

Zaréyyor 9, 20 opogog ¢ 106 78 Athjva
9, Zalogou str. 106 78 Athens, GREECE
Taph: 210 38 01 630 + Tel.: 0030 210 3801 630

e mail: info@enelvi.org * www.enelvi.org

A&r0Tie K. YTOUPYE,

Katapydc, B6Aovpe va cag EVYAPLCTIICOVHE TTOV HOGC SexBnkate, TOV APLEPDCATE
| 00T TOAM] ®PO VO HOG KOVGETE KO MOV OEICATE OTL HOG OKOVCUTE UE aAndvo
EVOLOQEPOV.

Kpivovpe amopaitnto vo GUVOYIGOVHE TO EMXEPTIHATO TOL GOG KatufEcaue
~ TPOKEHEVOL VO VIEPUCTLCTOVIE TOV VORO TNG EVIALNG TIUNG.

1. To PBrio dev powaler pe kavéva Ao oayadd, kabhdg eivar - TVELHATIKO,
- molTioTikd ko dppnKta Sepévo pe T YADOCH Kal ToV TOMTIoUd pag. Agv propet
vo, vroKaTaoTadel amd eloaydpeva TPOiovIa.

-

Ot TPOTOEPPAVICOHEVOL GUYYPAPELS Kat TaL Ayotepo evmdAnTo BifAia propovv va
tpowfodvion povo péco tov pikpopecsaiov Piflonoieiov. H egéhgn g
YAOGGOC pag Kot Tov TOATIoHoV pog Paciletal Kuping o€ dVTOVS Kot T owitepa
Bipric. Ta képdn and Ta EVTOANTA ENEVOVOVTAL GE VEOUG CLYYPUPEIS, |

3. Oleg o yhpec g Evphang. (extog AyyAlag Kat [phavdiag), n lamwvia, n N.
Kopéa kat GAAES £x0vV: TAPOHOIOVE VOROVS HE VTV NG eviaiag Tiung. Tov vopo
me Teppaviog vrepaomiobnke o kabnynmg Dr. Jirgen G. Backhaus tov
‘Maastricht University, kxatalfjyoviag 0Tl Ol EMATOCES TOV CTOV TOAMTIONO ELvaL
AVEKTIUNTES Kt YU aUTd OTUOVTIKOTEPES OO TOVG VIOTOEUEVOUG TEPLOPLGHOVG
£VavTlL TOV aviayeviopov. v Ayyiia, 6mov o vopog avtdg katapyndnke o
1997, éyer ¥ Eccviioer culAtnon eravapopdg tov: The Guardian: Time to bring
back the net book agreement? . |

http://www.theguardian.com/books/booksblog/2010/jun/1 7/net-book-agreement-
publishing |

4. Eivax pvBog 611 6mov vmapysr ehevOepn ayopld Pifpiiov or TipEg glval
vapnhétepes. Tug HITA ot tipéc tav Pifiiov avéfnkav katd 50% 6to oo
1995 éoc 2007 evd o deiktng TGOV  Kotavokot) povo kotd  29%
http://www.ilsr.org/why-publishers-not-amazon-should-set-book-prices/.
Avtifétoc oty EALGSa, pe TO OV £QOPHOCTNKE O VOUOG, amd 10 1998 £mg 10
2008 ot Tiéc Tov Biphiov avEqdnkav 10% Ayotepo amd tov SeiKTn KATOVAAOTH
070 1010 YPOVIKO OLACTNHC.

5. Axoun kot avt i ékbeon tov OOZA, ot oehida 124, avapépetal oty ékbeon
tov Fishwick oyetikd pe TiC cuvémeleg g aneAevfépmong g ayopds Tov

Bipriov oy Ayyhio kataAfyovtog: “His evidence suggests that the dominant
internet bookseller (Amazon) and the supermarkets gain significant retail market




share against traditional booksellers and specialist bookshops. On the publishing -
side of the market, he documents that UK publishers gained from the expansion of
the total market, but some of those focusing on minority-interest titles have lost.
After deregulation, all publishers faced a concentrated retail market with much
greater buying power and, at least for some, this resulted in lower profits. With
respect to consumer welfare, Fishwick argues that consumers who read bestselling
titles are probably paying less after deregulation but readers of other minority-
interest titles are almost certainly paying more”. Eneion pdota n ékbeon eivar
tov 2008, dev avagéper O0TL N evioyvon N Amazon kol TV supermarkets
oonynoe 610 kAetowo g aAlvcivoag Boarders, otn ypeoxonia tne Waterstones kot
OTO KAEIGLHO EKATOVTAOMV Hikpopesainv aveCaptntov PifAlontwAicinv.

Eival pobog 0t 0gv vItapyel avIaymviopog 6Tov {ohpo 1ov Pifiiov.

A. T o ayopd omov kaveic exddtng 1 Pipionding dev katéyet 0VTE KAV T0
10% ¢ pepioto dev HmOPEl v UV VTAPYEL AVTAYDOVIGUOC,

B. Kaveig ovyypagéag dev pmopel vo Oempnbel dt katéyer povomoliaxi
0éom, axopn kv av o bestseller tithoc tov Eemepvd oe mwinoesc ta 50.000
avtitona. Tov tehevtaio kapd, AMoym kpiong, n ayopd tov Bifriov £yet yivel

 WTEP®G EAACTIKY G TPOG TG TIHES. AVTO UTOSEIKVOETAL UE TNV TTOCT TOV
TRV TV VEOV TTA@V amd OAOVG TOVUG €KOOTEC Kl Yio OAOVE TOVG
OUYYPUPELS.

Eivar poboc. 011 exodteg ko Piflomtdreg €xovv vrepkeépOn AOY®m TS evidiag
npfg. Evdewtikn - eivan i xatdotacn oty ayopd: 1ooroyiopol 1e@v peydiov
BipAonwAciov wov mapovsidlovy cuveymg CHIEC Kat HEYAAO SOVEICUO OO TIC
TPATECEG, TO KAEIOWO TOV KATASTNUATOV, O HeYAAog apiOudc abBstioewmv
IANPOUDV K.0.K. |

H éewyn mic Suvatdtnioc avioymviopon GE UEYAAEG EKTTMOELS KVTOYPEDVELY
to PifAorwieic va avIaymvioToOV Yy TV KOADTEPT OPYAV®MOT TOVC, Y. TNV
TPOCPOPE KAAVTEPMV VMNPESLDV, YO TNV TPOMONCN TEPIGOOTEPMV TITAMV KOl
apa Kol TV TOTIKOV PiAiov Kol TOV TOL0TIKOV GLYYPAPEMV.

O vOpog 10, TV eViaio, Tyut} TPOGTATEVEL TO KOWO Ko ATd AVEAGELS VD ad TiC
tytég mov opilouv ot ekdotec. Avti frav pio TaKTKh 7O epappuoCoTay mpv
Yneotel o vopog. Opiospévol Mavortwintég avéfalav Tig Atavikég Tipnéc (ko siyay
T0 OIKaimpa va T0 KAvouv) mdve and Tig TYES Tov TPOTEWVAV Ol EKIOTEG KL 6T
GUVEYEWR TPOEPaVAY O OTBEV EKTTMOELS EEUMATMOVTAG £TCL TO KOWO. ATO TETOLEG
oTPEPLOGELS TPOPLAAGTEL O VOLLOC YiCL TNV EVICia TLULT).
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Enatﬁﬁ OEV npomﬁaua'\}a GOG ATOVTNCOVHRE GE VO EPOTAHOTA OV BEouTe, OOC
ONADVOLUE: |

e llpwv ano v epappoyn tov vopov omv EAAGSa, vripye, Omme Kot o1
['eppoavia, coppovia kupiov avapeca ota PiplionoAieio kot Toue £k80TEC, OL
oToloL ame@evyav va kavovv ekntwoels. [lap' dha avtd, PBiflonoleia os
UTOUAKPVGUEVES TEPIOYXEG TOvAOVoaV akpidtepa amd 7§ TINES TOL
TIHOKATaAOYOV, ev®d Kamow PiflontwAieio tov kévipov pali pe aivoidec
super market emeyeipnoav va €QOpPUOGOVY VYNAEC EKTTAOGEC ETL - TOV



s =r e ko ol g e Lo i il o o i L e B b AL B R S B

. ek A R e e g e e e Tl Db e S Tt g o e e B S ko g et S et B ] Sty T A e o e R i e U ) B O L v
T S R e B P Ry Sl R R A R SLIEL At E T E]

kafopiopévev Mavik®@v tipudv. ‘Etor dnpovpyndnke kar n avéykn 8éomione -
tov vopov. Onng drlwote €yve xau ot ['eppavia to 2002,

e H xoatdpynon tov vopov ¢ evwiag TIUNG 0ev TPOKEITal €X' OVIEVI va
BeATidoel TG THES TOV CevoyAwoonv dwakTikav Bifitov. Eivar pia moid
Eexwpiot mepintwon, n omoia Paciletar oto dvvatd marketing tov Eévav
eKO0TMV, oL omoilor "emPdAiiovv”, pe 10 alnuimto, ToVg TITAOVE TOVE GTOVC
exmaoevTikovg. Ta PiflonmAieia Aeitovpyodv ATOKAEIGTIKA OC bwwouﬂg Ko
ayopa@ow ue exknrwoelg 10-20%.

Téhoc, sivar onpovikd va AAPete ITOYN G0¢ OTL PE TNV KOTAPYNGT TOV VOUOU TNG
eviotog TIHNG Ba vVITAPEEL EUTAOKN HE TOV VOUO TEPTL TVELHATIKAOV OIKAUOUATOV, TOV
LoG LIOYPEMVEL v Olvovpe oTovg cvyypagelc minimum mwocootd 10% emi e
AMOVIKNG TWNG. XTIC Ypes Omov 1 ayopa tov Pifiiov €yer amerevBepwbsei, £yovv
erevOepmBel Kt o1 ovpEOVIEC PeETAED EKOOTOV KL CUYYPOPEMV, INAAON OEV VAGPYEL
mintmum TOG06TO AAAG Kal OIVETAL 1] OLVATOTNTA VO GULLP®OVOLV T 2 nepn wg Pao
VTOAOYIGHOD TN HECT) yovﬁpucn TYLN AVTi TNG AOVIKTG.

EAmiCovtag 0Tt og avti} Ty ntepintmon 0o TpuTaveDGEL TO KAAO 'fla TOV TOMTIGUO K
v eAMVIKY yYAG@ooda, mapapévovpe otn d1dfeon oac 'yl.a OTOLEGONTOTE AAAEC

-oevkpvicelc N ovvophies embBopeite.

Mg extipunon,
To A.X. g ENEABI
A(—)avdmog Yvyoyiog | | - Kovetavrivog [laradonoviog
[Ipoeopoc - T'evixoc I popuatéac
loavvnc Kovertavrapdérovdog - Nikog Kaparlag
Avtimpoedpoc | | Touioc
Xrégavog Iataxng

Avarinpwtng I evz}cég I popuateag




